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Un nuevo escenario ¢ disruptivo? Componentes
principales

ACiencia abierta
APublicacion digital

Alntegracion en el sistema internacional de la ciencia
ATodas las disciplinas: Arte y Humanidages,

APaises no occidentales y nuevas potencias emergentes en ciencia: China, Iran
Brasil, etc.

ANuevas zonas de oportunidad y negocio
APublicaciones open access

A Sistemas de informacion
ARepositorios



Casos recientes de Interés

Alscience
ADimensions
ADigital Science
AMDPI
AKnowmetrics
AThelLens
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https://www.1science.com/
https://www.dimensions.ai/
https://www.digital-science.com/
https://www.mdpi.com/
https://red.knowmetrics.org/
https://www.lens.org/

1Science

A comprehensive suite of products based on a curated collection of 90 million articles
published in peer-reviewed journals in all fields of academia and research,
in all languages, and from all over the world.

figr , “findr . “foldr

Decision making Discovery Dissemination
Examine your institution's scientific and Quickly use scholarly and research Rapidly comply with OA mandates using
scholarly production with 1figr Institution knowledge by searching through a 1foldr Hub, the only self-updating
and deep-dive into your scholarly journal growing, comprehensive collection of institutional repository solution on the
subscriptions with 1figr Subscription. scientific and scholarly articles published market, or with 1foldr Data, the quickest
Learn more in peer-reviewed journals. way to fill your existing IR
Learn more Learn more
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Dimensions

&L Dimensions

. . . . X3 s w EE T ‘
o S A T s
' it SRR e R R L. 2 o o=
< 8 e ym? ©: . ) Y] p ~ . .-, ‘."_ . o .*-:. e
& | g ‘m

N 3 v 7 by
PR . s = RO
BRE- L e TR e

YRS R 3 Extensive

- Re-imagining discovery and access to research:

---grants, publications, citations, clinical trials, patents and policy documents in one place

2 Innovative
3 Using data science to place research in
its context!

—


https://www.dimensions.ai/

Digital Science

We believe that new challenges facing
research need a new approach.

Our tools solve problems for



https://www.digital-science.com/

RedKnowmetrics

H..m K n Ollll HUMANIDADES DIGITALES POLITICAS CIENTIFICAS ALTMETRICS NOTICIAS
metrics

UNIVERSIDADES

Impacto digital del

¢ conocimiento en las
univers BECEESE
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https://red.knowmetrics.org/

MDPI- Preprints

HOW IT WORKS SUBJECT AREAS

SCREENING PREPRINTS
Pre P FDtS | semciommnions ADVISORY BOARD ABOUT

The Multldlsupllﬁary Preprmt Platform

T T - |

All Subjects

Arts & Humanities
Behavioral Sciences
Biology

Chemistry

Earth Sciences
Engineering

Life Sciences

Materials Science
Mathematics & Computer
Science

Medicine & Pharmacology
Physical Sciences

Social Sciences
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https://www.preprints.org/

ThelLens

LENS.ORG

Solving The Problem Of Problem Solving ™

Explore Science, Technology & Innovation... mm.

The Lens serves global patent and scholarly knowledge as a public
good to inform science and technology-enabled problem solving.
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https://www.lens.org/

ODbjetivos de un plan d&cademIiSEO

AOf Y2RSt2 RSt {9h aO0O2yO3SYOA2YV I f{
A Obijetivo directo: mas trafico
A Obijetivo indirectareal: mas conversiones
ALo que buscamos son mas conversiones. El trafico en si es solo un medio.

ASEQO académico

A Obijetivo directo: mayor impacto académico. Via: mayor visibilidad de la obra
producida

A Objetivo indirecta incrementar lgprobabilidad de ser citado

AEl impacto y la visibilidad son siempre (tiles, pero lo que queremos es tener
mas impacto, porque asi es como meslduan



SEO
ACADEMICO

Aumenta la visibilidad
de la produccion
academica
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Variaciones

ADe fase

APrepublicacion
En el momento de la redaccion y elaboracion del articulo

APospublicacion
Una vez publicado el articulo

ADe nivel
APersonal autores individuales

A Corporativa un grupo de investigacion, un Departamento, etc.
AEditorial: revistas académicas



Antes de la
publicacion

Estrategia de
palabras clave

Afectara a las
busquedas

09/07/2019

SEQ académico

Despues de la
publicacion

Estrategias de
difusion

Afectara ala

influenciz visibilidad

mutua

Lluis CodinaUPFDigiDoc
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Enfoque autor individual

AEn lo que sigue:
A Adoptamos el enfoque de las acciones del autor individual
AEscalable a grupo de coautores, grupos de investigacion, Departamentos, etc.
ATransferible a Editoriales



Plan de difusiopersonak la

ANivel de autor Identidad

ANombre con dos ristras
ARegistrar nombre y variaciones: ORCID, IRALIS
AFirmar siempre igua Reclamar identidad a la editorial en caseesario

AReqgistrar, editar y mantener nuestperfil (ademas de ORCID) en:
A PUBLONS
A SCOPUS
A MENDEL¥
A GOOGLE SCHOLAR
A MICROSOFT ACADEMIC

AConectar los servicios que lo permit@ne. ORCID con PUBLONS, etc.



Plan de difusiopersonak 1b

ANivelde articulo(1) - Seleccién de revista
Aldentificacion de publicaciones elegibles

AEn lo posible: Scopus o WoS, en todo caso, alta visibilidad y buen
reconocimiento en el sector

ASiempre: en modo open access



Plande difusion personag 1c

ANivel de articuld?) - Prepublicacion
A Optimizacion de titulo y resumen
A Marco tedrico/estado de la cuestion
A Estructura IMRyD
A Uso de gréficos
A Uso de tablas

ANivel de articuld3) - Postpublicacion
A Repositorio
A Blog
A YouTube
A Redes sociales
A Otros: pie del correo electronico, comunicaciones, listas de correo, etc.



ldentidad digital

ANombre de autor

ADos ristrascomo en Umbertdco, o Joséuis Codindonilla, o Lluis Codina
ARegistro etORCID

AOtros registros
AIRALIS
AGoogleScholai Perfil
AResearcherI> ahora PUBLONS
A ScopusAuthor Profile
AX
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https://orcid.org/
https://www.iralis.org/presentacion
https://scholar.google.es/citations
http://www.researcherid.com/
https://www.scopus.com/

Prepublicacion

APuntos de optimizacion
A Titulo
A Resumen
A Palabras clave

APalabra(s) clave
A En titulo
A Resumen
A Palabraslave keyword3
A Inicio del articulo
AEn el cuerpo del articulo
A Titulo de los graficos
A Nombre de las tablas
A En las discusiones y resultados



Titulo 6ptimo

ARelativamente corto: entre 6 y 16 palabras

ACon dos secciones: titulo y subtitulo

ASin interrogantes

ACon palabras clave (nunca nos cansaremos de insistir)

ACuadro de optimizaciémairston, M.; and Michael Keene, M. Successful
Writing. 2005)
1. Permite predecir el contenido
2. Esinteresante
3. Refleja el tono o estilo
4. Incluye las palabras clave principales

AlLa regla de oro: que cumpla las normas editoriales de la revista



Forma de elegir el titulo optimo (Fuente:
Enagcacademy

Predicts Reflects | Important

Title Interesting?
content? tone? keywords?

Benefits of Meditation for the Nursing
Profession: A Quantitative Investigation

Yes No No Yes
Why Mindful Nurses Make the Best
Communicators No Yes Yes No
Meditation Gurus

No Yes No No

Nurses on the Move: A Quantitative
Report on How Meditation Can Improve
Nurse Performance Yes Yes Yes Yes



https://www.enago.com/academy/write-irresistible-research-paper-title/

Componentes del titulo optimo

09/07/2019

T~

1. Make sure your research title describes (a) the topic, (b) the method, (c) the sample, and (d) the
results of your study. You can use the following formula;

e

[Result]: A [method] study of [topic] among [sample]

Example: Meditation makes nurses perform better: a qualitative
study of mindfulness meditation among German nursing students

2. Avoid unnecessary words and jargons. You want a title that will be comprehensible even to people

who are not experts in your field. For a detailed list of things to avoid when writing an effective
research title, check the article here.

3. Make sure your title is between 5 and 15 words in length.

4. If you are writing a title for a university assignment or for a particular academic journal, verify that
your title conforms to the standards and requirements for that outlet. For example, many journals
require that titles fall under a character limit, including spaces. Many universities require that titles
take a very specific form, limiting your creativity.
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https://www.enago.com/academy/write-irresistible-research-paper-title/

El titulo perfecto seguBnagoAcademy

09/07/2019

Frame a simple and concise title; choose
words that are absolutely essential.

Use a descriptive phrase rather than a
sentence for efficient content delivery.

Include critical keywords from your
research in the title to increase its visibility.

Avoid jargon, non-standard abbreviations,
units, or special symbols.

Request/incorporate meaningful
suggestions from your peers/mentor(s).

Maintain the word count between 5 and 15
words to ensure readers’ interest and
focus.

Include action phrases (verbs) in your title
wherever possible.

Conform to the journal requirements—
character limit, formatting guidelines,
etc.

Summarize the research paper’s key
findings effectively for your target
audience.

Create multiple titles and choose the
one that best conveys the uniqueness
of your research.

06000000000
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Como NO escribir un titulo
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